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PRINCIPLE OF REPETITION REPEAT SOME ASPECTS OF 

DESIGN THROUGHOUT



First Card: When you get to the end of the information, does your eye just wander off the card?

Second Card: Now when you get to the end of the information, where does your eye go? Do you find that it bounces 

back and forth between the bold type elements? It probably does, and that’s the point of repetition—it ties a piece 

together; it provides unity.

Repeat some aspect of the design throughout the entire piece.

The repetitive element may be a bold font, a thick rule (line), a certain bullet, design element, color.

Repetition can be thought of as consistency. As you look through a sixteen-page brochure, it is the repetition of certain 

elements, their consistency, that makes each of those sixteen pages appear to belong to the same brochure. If 

page 13 has no repetitive elements carried over from page 4, the brochure loses its cohesive look and feel.
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Consistent double rule 

on the tops of all 

pages

Consistent typeface in 

headlines and sub-heads, 

and consistent space 

above each

This single rule 

repeats across the 

bottom of each page

Page numbers 

are in the same 

place and in the 

same typeface 

on each page



To create a consistent business 
package with a business card, 
letterhead, and envelope, use a 
strong display of repetition, not 
only within each piece, but 
between all the pieces. You want 
the person who receives the letter 
to know you are the same person 
who gave her a business card last 
week. 



Even on a one-page document, 

repetitive elements establish a 

sophisticated continuity and can pull 

together the entire piece. 



Sometimes the repeated items are not 

exactly the same objects, but objects so 

closely related that their connection is 

very clear.

It’s fun and effective to pull an element 

out of a graphic and repeat it. The little 

heart motif could be applied to other 

related material, such as envelopes, 

response cards, balloons, and everything 

would be a cohesive unit, even without 

repeating the same heart.













Repetition provides a sense of 

professionalism and authority to 

your pieces, no matter how 

playful. It gives your reader the 

feeling that someone is in charge 

because repetition is obviously a 

thoughtful design decision.



A repetition of visual elements throughout the design unifies and strengthens a 

piece by tying together otherwise separate parts. Repetition is very useful on one-

page pieces, and is critical in multi-page documents (where we often just call it being 

consistent).

The purpose of repetition is to unify and to add visual interest. Don’t underestimate the 

power of the visual interest of a page—if a piece looks interesting, it is more likely to be 

read.

Avoid repeating the element so much that it becomes annoying or overwhelming. 



TRY NOW!!
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